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A sign from God ... or Duluth firm?

By BILL OSINSKI
bosinski®ajc.com

Premoting a Christian respense to
Hurricane Katrina is just the kind of
thing that a decidedly unslick public
dations agency in Dulath specializes

n.

The DeMoss Group is in charge of
spreading the word for 2 hurmicane
relief fund -raising concert — date oot
yel iod — that be spansored by the
Atlanta-based Gaspel Musiz Channel,

The belief that Christian arganiza-
need bo do a better job presenting
their message and their works to
broader sudiences led a former paliti-
cal operative bo form a public relatsons
agency that draws faith-based clients
from across the nation.

“There wis i nesd for Christisns to
communicate better.” said Mark
DeMoss, founder af the DeMoss
Group, “Their message wasnot getting
oat, and it was thedr faalt.”

DeMioss, 43, had no experience in
the public relations field when he
started his agency about 1§ years age.
He had been the spokesman for the
Bev. Jerry Falwell's Moral Majority. He
could see, though, that relatie:
between those groups and the main-
stream media were often too
adversarial.

He went about promoting the good
works of Chris groups in a decid-
edly anslick way

‘Brauer{ can't really be clients of
ouars,” Deboss said. [nstead, he looks
for groups that “do mare than they're
getting credit for.®

1ri thve DeMoss Group’s olfior mites,
it s commen to find a Bible placed
prominently in the varfous offices, The
igency operates a Wab gite,
DeMossNewsPond.com, geared

teward assisting media seeking infor-
mation from and abeut faith-based
groups.

Some well-known names have
found their way into DeMoss' PR
ciche. The agenc 3 nd
Billy Grabam Evan
tion, Charles Cr'Lsou 5 Prison h' I -
ship. Bishop T.D. Jakes, the Christi
mers” group Promise Keepers, and the

N-C‘tlﬁiﬁl’b i';ll

Abct 13 years aga,
Mark DeMoss forrm
a PR agency that

appeals to faith-based
chents. His company
5 Lpaating tha "God
F0eakE” CETIDAEN
{left), which features
“gueies” frem God an
gillboards.

Atlanta-based Gospel M

Also, the sgency is belpd
mote the reprise of a spiritual ad cam-
paign from the 19905, the “God
speaks” aillbeards.

The messages have been updated —
“As my apprentboe, vou're never fired.
God”® or “All [ know i5 . .. evervthing,

",
About 400 billboards nationwide

COMMUNITY OF FAITH
Sign from above?
Duluth? Or both?

The Deldoss Group sseks to
deliver poworful messages
that resonate with the
masses. J4

are expected to carry those and similar
messages. The precise location of the
billboards has mot ¥el been deter-
mired. though some are expected io
pop up along metro Atlanta freeways,

Fur Debdoss clients, i is important
message conveyed by a
dors firme that believes in
the meszage.

Franklln Graham, the son of Billy
Graham, said his agencies needed a
public relations firm te handle the
many midia inquirbes that he received,
However, he added, he wanted those
inguiries handled by peoplbe wha were
spiritually compatible,

“Some public relations firms tend to:
bivpe things, but T don't want pecple
like that arcund me.” Graham said,
“Mark does not hype. He presents
thirsgs with truth and integrity.”

Charlie Humbard, head of the Gos-
pel Music Channel and ithe son of
avangelist Rex Hambard, sxid it was
impostant to kim to find the right PR
agency to promote his cablecharmel to
a brosder sudience.

“We needed a PR firm that naturally
understands the values our audi=
ence and can speak to that sudience,*
Hurnbard said,

The Deddass Geeap had the Chris-
tian credentials for the job, plus the
promotional sklls 1o do the job well,
by 2ald.

“They're as coeative as any main-
stream agercy ["ve ever dealt with,™
Humbuazd said.

To DeMoss, helping Christian
Lroups spresd the mews about their
good works is also helping them
answer their call to evangelize and
spread the good word,

“Al of our clients exist for the same
eason — Lo spread the gospel of Christ
in one way or anotber,” DeMoss sakd.




